
How Important is  
Internationalization  
in a Global Content 
Strategy?



Before they can be localized, products are reengineered to prepare for multiple  

language support without changes to the core application. This procedure is  

called internationalization.

Internationalization (often symbolized as i18n) ensures seamless localization for all  

future needs and deserves serious consideration when equipping a product for global  

use. However, in a new report with Econsultancy, we learned that many companies  

haven’t adopted the practice. So just how important is internationalization to a  

global content strategy?

How Do Companies Prepare 
Their Products or Services  
for the Global Marketplace?
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http://info.lionbridge.com/EConsultancy-Global-ROI-Report-Gated.html?utm_source=content-owned&utm_medium=infographic-how-important-is-internationalization&utm_campaign=econsultancy-content-report


According to the report, the following percentages of leading and mainstream companies 

consider internationalization and careful planning of a global content strategy critical  

for two objectives:

Creating a Global Brand

In line with the rest of the report, which shows leaders as more likely to lay the 

groundwork for quality in global content, this data suggests they are more likely  

than their competitors to internationalize. Most leaders consider internationalization 

as a prerequisite for consistent brand messaging and becoming digitally competitive 

in the age of the customer. Yet some leaders—and a much higher proportion of the 

mainstream—overlook this step.

Who’s Already Internationalizing?
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Customer Experience  
and Transformation

65

36

18

57

Leaders                 Mainstream

Does Every Company Need  
to Internationalize?

If a product or service isn’t properly 

internationalized, the company risks having 

to make code changes during localization. 

At this stage, finding out the product 

doesn’t support certain global features 

(such as multi-byte characters or local date 

and time formats) can lead to scheduling 

delays and higher costs.

Internationalization isn’t necessary for 

every global content strategy—it’s mostly 

reserved for website translation, software or 

app localization, and UIs. However, you may 

need to internationalize if you plan to:

• Launch new or expand existing 

products and services into new 

international markets

• Avoid dealing with costly, last-minute 

issues during the localization process

• Sell a product or service with  

language-specific functionalities  

to address for new markets

Source: International Content: Monetizing Global Content Assets and Measuring Success (Econsultancy, 2017)

http://info.lionbridge.com/EConsultancy-Global-ROI-Report-Gated.html?utm_source=content-owned&utm_medium=infographic-how-important-is-internationalization&utm_campaign=econsultancy-content-report


We also saw from the report most leaders who don’t currently internationalize  

as part of their global content strategy plan to increase their budgets in that  

area—and their reasons go beyond greater efficiencies in planning.

The ultimate goal for leaders in digital transformation, which now drives almost 

every interaction between brands and their audiences, is delivering the optimal 

customer experience.

Internationalization  
in the Future

Digital channels are essential to a global content strategy now that  
half the world is online, and every online consumer expects the wow factor.  
Most companies agree that customer experiences can’t hold up without  
a solid foundation of brand consistency, and this starts with internationalization.
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Internationalization 

Global Consistency 

Amazing Customer Experiences 

Local Relevancy
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WANT TO LEARN MORE ABOUT THE  
PROCESSES AND RESOURCES LEADERS 
DEPLOY FOR GLOBAL SUCCESS? 

Download the full report.

http://info.lionbridge.com/EConsultancy-Global-ROI-Report-Gated.html?utm_source=content-owned&utm_medium=infographic-how-important-is-internationalization&utm_campaign=econsultancy-content-report


About Lionbridge
Lionbridge enables more than 800 world-leading brands  

to increase international market share, speed adoption of 

products and effectively engage their customers in local 

markets worldwide. Using our innovative cloud technology 

platforms and our global crowd of more than 100,000  

professional cloud workers, we provide detail-critical  

business processes, including translation, online marketing, 

global content management and application testing  

solutions that ensure global brand consistency, local  

relevancy and technical usability across all touch points  

of the customer lifecycle.

Based in Waltham, Mass., Lionbridge maintains solution  

centers in 27 countries.

LEARN MORE AT LIONBRIDGE.COM

About Econsultancy
Econsultancy’s mission is to help its customers achieve  

excellence in digital business, marketing and ecommerce 

through research, training and events. 

Founded in 1999, Econsultancy has offices in New York,  

London and Singapore. Econsultancy is used by over 

600,000 professionals every month. Subscribers get  

access to research, market data, best practice guides,  

case studies and elearning – all focused on helping  

individuals and enterprises get better at digital. 

The subscription is supported by digital transformation 

 services including digital capability programs, training  

courses, skills assessments and audits. We train and  

develop thousands of professionals each year as well  

as running events and networking that bring the  

Econsultancy community together around the world.

Subscribe to Econsultancy today to accelerate your  

journey to digital excellence.

http://www.lionbridge.com/
https://econsultancy.com/subscribe

